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Guidance of shopping center tenant mix strategy
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3.1
4Rty shopping center
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3.2
A7 formats
AV 9l AN [F] H BRI 75 SR B AR 2 B TEAS -
3.3
FHIE anchor store

FEN 0 AR EORE AR, X b E AL R A MRS SN TTRR A B A
J7 A BRI AL o

3.4
REHE sub—anchor store
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4.1 #HBIMgGs (lifestyle shopping center/mall)

4.1.1 ThEgEhr: LOF L TN NBER) i A M 75 SR O 3, FR BRI 45 A I i AR PR A 0 2
RRH.

4.1.2 Ehk: 7T O R BB O RS X .

4.1.3 A E. AMSEFESERFHLE 50 000 mEA E.

4.1.4 FESEHE: nT DA 85 L2 AT AR .

4.1.5 FHIELE: HXASEHE.

4.2 HXEIMF (regional shopping center/mall)

4.2.1 DhReEfr: . BIR. IRNAIRSS DhRe S5 4%, Frigtp)r= A RS FEFE, il 2 A FEUR
N IR — 3k 207 B8 R

4.2.2 bk 7T 3RR X B 2 45 G Rk O B E X R IX, R ARA I 1 B T A8 T A
4.2.3 MEARE: AEEIEFESNETTHAE 50 000 m LA L.

4.2.4 FESEHE: EANDBEERRPITT, PR KA S kn B E,

4.2.5 @EHIEE: USEHEPM LR,

4.3 FXBNGHI (community shopping center/mall)

4.3.1 IREENL: BCA L EAVR IR R G R, ARssThaesras, LA e R H &SN
EER

4.3.2 ght: fFEREEX OB, A8 ER

4.3.3 MEREE: AMEEEEZESER DY (10 000-50 000) m*.

4.3.4 EOHEE: ENDEEAKPIT, R KL 3kn LA

4.3.5 EFUELA: DLEPRMSLEFARON .

4.4 [ REFHEEMYF I (factory outlets)

4.4.1 THREENL: DA RRAREE A= e A S R T W I R N I N A, DU BT O R
4.4.2 bk FEACIEER) B BT O A T IE S, BT SR AR R X T

4.4.3 MEARE: NS EESNEFTHALLE 50 000 m* B F.

4.4.4 ESHVERE: FE S RTTEIR T R R

4.4.5 FIUELL: HXBSE A, XA NE,
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6.1 #RMmEMHHL

6.1.1 NLSHEEH: WY 70%-85%; 2K 10%-20%; RN R 5%-10%; ARSSET 5%
6.1.2 NASHEE A MsEmEs, M. RIS, FEEW 4.
6.1.3 F/JEBCE: PiEima AT ik, SCAREE T, FEHE EEZATE 20%LL R .

6.2 XA

6.2.1 NASHEHH: T 50%-70%. 4K 20%-30% R LR 10%-20%.

6.2.2 MAEAHAR R PunBCRAGEN, FKEMI T, wmIFAEE T —ih Uk T &

6.2.3 FEJJEBCE: DETE. KRAEETNETEIIE: FIIEFIREIE FTHFL 5278 40%-60%2 18, [F
ITECA KRB H . KM RS, IR s SRR F 10 .

6.3 FXEME4F

6.3.1 MSHALE]: MY 40%-60% E4R 20%-35% RN TR SR 5%—15% A4S 5%—10%.
6.3.2 MSHENR M. WRIEFBEEREM, UFKEH®EMEE N, miERSIIREN 5241,
6.3.3 FHJEECE: DLKESEWEGETT NG EAERTER S ELAILE 30%-50% 1] .

6.4 | KEHEWDHL

6.4.1 NEHSEHE: WY 85%-95% ZRAKT 10%. RN FALT 5%,
6.4.2 HEFRS. MEETE, MESA, BRYEITE.
6.4.3 FTHIERE: —KEENIE.
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